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D Y Patil University, Pune

Since 1983, DY Patil Group of Institutions is aleading group known amongst the top education institutions
inIndia. DY Patil University Pune was established vide Government of Maharashtra Act No.VIof 2019 and
recognized by UGC, New Delhi, India.

It owes its existence to the wisdom, benefaction, and hard work of a far sighted visionary-Padmashree
Dr.D.Y. Patil, Ex-Governor of States of Tripura, West Bengal and Bihar, who sowed the seed of educationin
Kolhapur, Maharashtra in 1983 with a motto: “Knowledge is Supreme” Established in 1983 primarily for
extending quality education to rural population of the State, today, it is one of the largest private
educational providersinthe State of Maharashtra. Presently, it has morethan182 Institutes,

From 2006 atDY Patil Technical Campus colleges namely DY Patil College of Engineering, D Y Patil School
of Engineering Academy, D Y Patil Institute of Engineering and Technology, School of Pharmacy,
Padmabhushan Vasantdada Patil College of Agriculture, D Y Patil Polytechnic, D Y Patil Institute of
Management, DY Patil School of Architecture and School of Design are successfully running UG and PG
programmes which are approved by AICTE, MSBTE, PCI and COA wherein more than 7000 students are
studyinginthe various programmes of campus.

Rich legacy and history of excellence spanning more than 17 years resulted into transform as D Y Patil
University, Pune and continued to provide cutting-edge programs.

MANAGEMENT LEADERS

Dr. D. Y. Patil Dr. Vijay D. Patil Dr. Shivani V. Patil Dr. Sayalee Gankar
Founder President President & Chancellor Vice President & Vice Chancellor
Pro Chancellor

ADVISORY BOARD

Prof. Kiran Gopinath Mr. Deepankar Bhattacharya Ar. Babasaheb Mhaske Prof. Abhijit Bhagat
M. Des IIT Delhi Strategic Design M. Des IIT Delhi M.Des SPA Delhi
Program Head Shrishti Manipal Consultant

Ar. Rahul Telgote Ar. Swaminath Swamy Prof. Devavrat A Madhavi
HOD DYPUSOD Senior Mentor Industry Mentor
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SCHOOL OF DESIGN

D Y Patil University School of Design is established to work as specialized school.
Studying for a degree in design will teach and train to become an expert in field. Design
is a field of creative thinking which requires deep learning with critical analysis,
structured and systematic manner and ability to visualize to solve real-world problems.
Design thinking, innovation and use of information technology have become the major
requirementsofeachindustry.

Programmes are designed and developed by the academia and industry experts
considering the need of the industry and profession. Programme have created many
opportunities to work in industry, visual design agencies, advertising, product design
and many more. Programmes are integral part of innovation and entrepreneurship to
create future Designnovators and Designopreneures.

At university campus, students have the advantage of working in multidisciplinary area
like engineering, management programme and architecture schools and departments
toimprove and apply the relevant knowledge and skills.

ACHIEVEMENTS ‘

» University Campus has received “Vanashree Award” as Green Campus by
Government of Maharashtraand Ministry of Environment.

D Y Patil University is awarded as University for Innovation in Global
Collaborative Learningin 2021 at 19th World Education Summit.

HIGHLIGHTS

«Programmes offered consist of Bachelor of Design with specialization in Product
Design, Communicationand Media Design & Interior Space and Furniture Design

**Certifications and credit transfer with industry partners like Adobe, EdX,
Course Era,MOOCs,NPTEL and Swayam.

*Freshman Orientation Programme, Finishing School, Competency Mapping -
Behavioral Labs Boot Camp, Outreach, and Immersion Programmes for
professional development.

*Academics inclined towards Indian and World design history involving study
tours, fieldand industrial visits.

«Study through human psychology and changing lifestyle patterns.

«Focus on UN 17 Goals for Environment importance and design measures as part
of curriculum.

«Professional training in private and MNC Firm is mandatory once in two
semestersforfield experience.

«Centre for Industry and Academia Partnerships (CIAP) for providing career
services.

«Centre for Entrepreneurship, Innovation, and Incubation (CEIll) for creating
professional architecture firms and developing successful business model.

«Partnership with leading Universities and Industry for imparting technology and
techno-managerial development through guest lectures, seminars, conferences,
onthejobtraining, projects,andinternships.

Finishing School : 9 Student Clubs Readers' Club, Sport Club, Cultural Club,
Photography Club, Film & Theater Club, Expressions Club, Social Media Club,
Environmental Club and Outreach Club.

«Residential Campus.*

Programme Structure

*Continuous Evaluation and assessment: Internal 60% and External 40%
Electives: Design Electives and Professional Electives

Series of Design Innovation Projects

*Series of Design Research Projects

eDesign Industry internships

eInterdisciplinary Collaborative Design Project

0o, vIsION

To be a premier school in the field of
design education programmes focused to
develop knowledge, use of technology
with creativity and innovation to apply as
aprofessional.

MISSION L’

*Preparing students for various
careersinthefield of Design

*Understand and develop designs
with interdisciplinary knowledge in
liberal arts, traditions and values

*Provide an inspiring, creative,
collaborative, and student-centric
learning environment for developing
knowledge, skills and abilities for the
profession, the environment, and the
worldatlarge
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Conditions Apply




Bachelor of Design (B. Des) &

¢ Duration 4 year

¢ Specialization :- Product Design | Interior &
Furniture Design | Communication & Media

¢ Four Year - Full Time

PROFESSIONAL COURSES

B

Design and Innovation

*Product Analysis and Function Design
«Creative Thinking Process and Methods

*Design Studio - Problem Identification and
solving skills

*User centered Design

*Art and Design Fundamentals
*Brand Identity

*Emotions intelligence
«Patent filing and copy rights.

Design Representation skills

*Design Sketching and Renderings

*Drawing Tools, Lines and Forms

«Image representation and Transformations

*World of Images and Objects

*Typography fundamentals and Exploratory
Printing

*Human Anatomy

*Product Photography

«Communication Theories, Visual
Perception and Semiotics

«Portfolio design and Development

Design Research and Methodology

*Art, Design and Technology History
*Design, Society, Culture and Environment
*Design and human evolution

«Creative Thinking Process and Methods.
*Applied Ergonomics

*System design

eInteraction design process and methods

Design Studio skills

*Basic Materials and Methods
*3D Form Studies

«3D Printing and laser cutting
«Clay and Ceramic Design
*Design art and aesthetics
*Reproduction and Methodology
*Ul-UX Design

*National study tour

* University has right to make the changes in branches/programme structure / subject basket/ assessment / evaluation.

Master of Design (M. Des) ™

Duration 2 year
Specialization :- UI-UX
Two Year - Full Time

Visual Interface Design | Interface Protyping | Human
Factors in Interaction Design | User Centered Design
Research | Creativity & Innovation | Design Semantics
| Tangible Interaction Design

B. Design Course Basket

{2 COMMUNICATION AND
/(@{? MEDIA DESIGN

Visual Communication Design

Typography

*Photography

*Color Theory

elllustration

Information Graphics Design
*Way Findings and Signage Design
«Social Media Design
eInteractive Media

«Design, Media and Technology
*Brand Communications
«Design for social cause
*Semiotics

*Human Factors

*Web Design

*App Design

New Media Design
«Publication Design
«Copywriting

*Packaging design

*Brand identity

*Research and Theory
«Contemporary Design Issues
*Transportation Graphics
«Advertising

User Interaction
*Ul-UX Design
*Device interface
*Animation and VFX
*Game Design
*System Design
Service Design

Behavioral Design
«Design Ethnography
*Design Management
«Cognitive Design

*Rural exposure

*Motion Graphics

«Design art and aesthetics
*Human Factors
*National study tour

INTERIOR SPACE AND
FURNITURE DESIGN

£

Space Planning and Design

*Art and Design Fundamentals
*Elements of Interior Design
«Color and Texture

eInterior decoration

*Design Management
*Advanced Theory of Design
*History of Interiors

*System Design.

«Advanced Furniture Design.
*Environmental Science
*Design art and aesthetics
*Anthropometrics & Ergonomics
*Retail Design

eInterior Services

eInterior Landscape

«Lighting approach

Design Representation skills

«Sketching and Drawing

*Perspective views

*3D Modeling and Rendering
*Photography

*Visual and Performing Arts

*Value and Ethics

*Advanced Visualization and
Representation

*Advanced Computer Design and Digital
Fabrication

Material and Workshop

*Geometric Construction

*Aerospace Materials

«Lighting and Acoustics in Interiors

*Advanced Construction Techniques and
Representation

«Structural Design

*Materials and Methods of Construction

«Clay and Ceramic Design

«Site visit and Market Study

*Vendor Management

*National study tour

Conditions Apply***
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# g the next forward thinker to tackle social, economic
and industry challenges through theoretical and
practical approach, we prepare you to work for

Industry 4.0
y n Prof. Rahul Telgote

HOD, School of Design







ELIGIBILITY CRITERIA

1. The Candidate should be an Indian National.

2. Passed HSC or its equivalent examination with English as
compulsory subject, and obtained at least 45% marks (at least
40% marks, in case of Backward class categories and Persons
with Disability candidates belonging to Maharashtra State
only) inthe above subjects taken together.

(O]

Passed Diploma in Engineering and Technology and obtained
at least 45% marks (at least 40% marks, in case of Backward
class categories and Persons with Disability candidates
belongingto Maharashtra State only).

AND

3. The Candidate with remarkable achievements in Co-
Curricular & Extra-Curricular Activities and qualified in
writtentest conducted at DYPU.

OR
4. The Candidate should have qualified in UCEED/NID
or equivalent examination

SELECTION CRITERIA

e SSC,HSC examination marks.
* Scoreof UCEED/NID or equivalent examination.

* Assessment of portfolio for remarkable achievement in
Co-curricular and Extra-Curricular Activities , Written
examination & Personal Interview.

*As per the norms of respective
regulatory authorities

(UGC | AICTE | PCI| COA |
MSBTE | DTE) etc.
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Offer
Letter to
Take
Admission

Approaching
Campus

Orientation
Workshop

Admission

Counselling Guidance

DYPU Join Confirmation

Registration WhatsApp of Seat by
Form Filling Group payment of
fees
Apply Online www.dypatiluniversitypune.edu.in
https://www.facebook.com/profile.php?id=100080665462796&mibextid=ZbWKwL
https://instagram.com/dypusod_ambi?igshid=ZDdkNTZiNTM=
Program Details & Admission
. . +91922 686 5848 |1 702 161 1747 ScantoApply
Office Address | 491020 4717 0924 ——— 0
Ambi, Talegaon Dabhade, Pune, ' +91 844 8444 230 : ::"4:“,% 3
Maharashtra - India, 410507 E admissions@dypatiluniversitypune.edu.in ! E"]’ij S
+91 2114-302055 | Application Form Technical Support g —
Email : info@dypatiluniversitypune.edu.in | 191 810-4502-268 [ <

Disclaimer: The information published in this booklet is true to our knowledge and is correct at the time of publishing. Also the pictures, photographs, illustrations, facts and figures,
quotations, etc. appearing in this booklet have been collected from various sources and should not be used for any commercial purposes or reproduced in any form without prior
permission. The university/ institute / the designer/ the publisher do not accept any liability for any error that it may contain or for any subsequent changes that may affect the
information given. The given information in brochure is Indicative and subject to change for betterment of the programme. Subject to Pune jurisdiction only. Students should visit to
admission office/ website to get updated information.



